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(00:03):

Well, hello, boys and girls. Welcome to the show for the Monday morning money making content 
creation session M four C two, and welcome to the last week of October. Is that not crazy or what? 
They're having a big, giant, um, silent disco, masquerade party. You know what silent disco is, where you 
get earphones on and you're hearing the music that way, the other people in the room may not be 
hearing the same thing you're hearing, and then you dance to it. Okay. So it's supposed to be a maade. 
So here's part of what I'm gonna do. Cause you know, just cuz you're a grownup doesn't mean you can't 
have fun. Right. So I think I'm gonna wear my regular clothes and just do what I'm about to show you 
<laugh> and see if anybody notices 

(01:07):

You think anybody would notice. If I showed up like this, what do you think these are our WOL gloves so 
far. We can't find the WOL mask, but we found the WOL gloves. So I just think it would be cool to come 
regular, you know, and just, just wear at ease. Okay. Um, what do you think? Go point over here. Yeah. 
There you go. <laugh> all right. So welcome to the show. Give me a second here. Forgot to bring up the 
additional Facebook group for you guys so I can see who's who don't scratch your eye. Yeah, really? Um, 
that would, that would, that would hurt to do that. Wouldn't it? That would hurt to do that. All right, 
hang on second. I've done that enough in my life. No reason to do it anymore. I know what it feels like. 
So more need for experimenting, right? We want a healthy email body. Yay. Well, that's what we're 
gonna talk about today. You and your email body. I'm glad that title caught your attention. 

(02:40):

Just a second here. While the thing pops up. Here we go. You and your email body. I gotta scroll down to 
where we're live. There we are. All right. So Wendy doesn't want me to no, it's Sarah. That doesn't want 
me to scratch my eye. And Wendy says we want a healthy email body. Well, that's what this is all about. 
Um, before we get going, um, couple of things, one, um, sometime this afternoon or tomorrow all, um, 
content creation nation folks will get a, um, email invitation. And uh, that's all I'm gonna say. I read an 
article yesterday that I really liked cuz it was about, um, it was basically about short form content on 
medium and how this one person is doing it. I'm gonna put the link here in the chat, in the Facebook 
chat. And so it'll also go up on here. 

(03:52):

Um, yes. When Wednesday, I mean yes, Wednesday. We're gonna do Wendy training. Yes, Wendy. 
We're gonna do wizard on Wednesday, Wednesday, two o'clock. But check out that article, the power of 
publishing three times a day. Um, you can do short form content on medium, um, three times a day, 150 
words or less. Now how would you go about doing that? Well, I figured you, oh, you read that a article. 
Okay, Wendy. Um, oh, I joined a minor publication and got five new followers for my first post and two 
comments. See you're on your way. Sarah. Proud of you where you go way to go. Um, the best way, one 
of the ways, at least me, not the best. One of the way I used to do short form content is take the 
templates, especially the, um, the chunk of templates, the three packs and just share one tip at a time. 

(04:52):

Boom, boom, boom. Um, there you go. Short form content. You're welcome. Okay. Let's make this 
bigger with a whoosh of the hand and we'll go here. Cause remember last week we talked about the 
email from, and the email subject line right today. We're gonna talk about you and your email body. 
Okay. Um, now if you had a hundred people that do what I do or a hundred people that use email 
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marketing, you'd get a hundred different versions of this. Okay. And that's fine. You want to gather in as 
much tips and make up your own as you can. That's how you grow. Okay. So this is just one way, um, 
that I follow. Do I follow this way every day? No. Okay. Today I'm doing something, um, based on the 
perfect cure genius template, the perfect cure for working too hard. It's called repurposing. Um, I've 
often toyed with the notion of nicheing down even further and just teaching repurposing because seems 
to be popular. 

(06:12):

What do you think? Would that be a good thing to do? Niche down even further. All right. So you're 
gonna start your email off with a story. Okay. I find this to be the best way to engage people. People 
enjoy it. You look like a regular person, which you are and um, it gets attention. Okay. So three kind of 
stories you can talk about what's in the news. Okay. I could say, you know, I've been seeing a lot of 
commercials and a lot of newspaper articles about the, um, how Amazon is expanding and what I want 
you to realize folks is that Jeff Bezos started Amazon in his gear garage. Okay. Where'd you start your 
business, where are you gonna start your business? And then I can go on about that. Right? Okay. Now 
you could also do a parable and by parable, I mean, any story that's already out there, you know, the 
starfish on the beach, the, um, uh, five short chapters, the, uh, any story, you know, that someone else 
has told or that you know, or that your parents told you, or, you know, your Sunday school teacher told 
you or somebody. 

(07:28):

Okay. And then you turn it into a point. Okay. Or you can just do a day in a lot, day in the life. Okay. On 
Saturdays off the, and I'll start an email off with, um, we're getting ready to head up into the mountains 
to get on the trail a little bit. Uh, but before I do, I wanted to, or I want to, and then boom. Okay. People 
love day in the life. Okay. Um, why would anybody be interested in my day, in the mile? Because they 
want to see that they can do this too. Okay. They want to see that we, they can do this too. 

(08:12):

And you get to show 'em that by just talking about your day. Okay. I, I started off something one time 
about, um, I just took the trash out in the dark and managed to propel my left shin into a very, very 
solid, um, plant pot. And it hurts. Um, and I, I don't know how I transitioned it, but I did. Um, I could 
transition it with, have you ever set, set out to do one thing and then it ended up doing another, um, so 
story in the news, parable day in the life, and you're always using it to draw people in and then 
transitioning into content nuggets. Now me give you a big hint about content nuggets. Folks. You've 
already created a lot of them. Your articles with your genius templates are content nugget. Right. And I 
recommend if you're doing one of the, the three packs, the, the chunk templates that you do, um, you 
do one at a time. Okay. Or you do what I've been doing a lot lately. And this is, this is a double, this is a 
double and triple kind of thing. Um, little secret I've been doing lately, I've been, I've been writing an 
article. Okay. A piece of content and medium with links to other stuff with, by links, embedded 
throughout call to action at the end. Okay. And then when I listen carefully, this is huge. 

(09:57):

When I'm ready to publish it, I don't publish it yet. Okay. I go over to, um, convert kit, smart content, 
income.com/convert kit. And I create the email inviting people to, um, um, come check out this article. 
You're gonna discover blah, blah. Okay. And I don't send it. I go back over to, um, medium and side note. 
I've used to send in the morning and I've been fine. And three o'clock stuff gets opened a lot more. So, 
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Hey, you know, test stuff out, you go back over to medium. You publish the article, you take the link 
from the published article and go back over to convert kit, link up, whatever you're gonna link up and 
then hit send that way. It looks like to medium and anywhere else you do this YouTube, whatever that, 
wow, this just got published and it's getting lots of traffic. Okay. 

(11:06):

That gets you paid more on medium and on YouTube. From what I understand, I haven't done that yet, 
but it's one of my list. Excuse me. And people are reading content. They're appreciating you. And they're 
out those links and you sell stuff. Okay. It's a pretty good way to use your email. Okay. So in and the 
content nuggets you want to focus on are actionable info. What can they do? And that's why using the 
genius template. Content is so good to repurpose into here because it's all designed for you to deliver 
actionable info instead of just about stuff. Right. And then you want to have what I call invitations. Okay. 
Like in what I just mentioned, where I'm inviting people to go check out an article, I'm not asking them 
to buy anything. I'm inviting them to check out an article and discover more good stuff they can use. 

(12:07):

Now there's links in that article. Um, and people click on them and people buy. So it's a nice little 
system. Okay. Um, and then you have a call to action, an invitation to something like I just mentioned, 
sign up for something webinar, podcast, whatever, or to buy, okay. Now I've broken it down very simply 
here. So let's go back and, and I want you guys to fill in a couple places. Okay. Let me know in the Q and 
a, just gimme a line. You don't have to gimme the whole story. Just gimme a line about what you would, 
um, tell a story about what would you, what would you story about? I like using story as a verb. What 
would you story about 

(13:15):

Falling off a healthy habit? That'd be a great one. Sarah, lots of stories around that. And remember with 
parables, you can make up stories to illustrate a point who was one of the first famous people that did 
that made up stories sometimes called parables to make a point, Wendy heading out to water my 
seedlings in my RAs garden. There you go. There you go. You guys are getting it. Okay. ASOP was one of 
the first people to do that. Yep. ASOP what's who Steve Martin calls. So crates, Socrates. Jesus. A lot of 
people did that. Okay. You can too. Okay. So in the news, parable day in the life, and then, um, what 
would be actionable info you would deliver kids? Give me just a line about actionable info to deliver. 
Excuse me, Stayed up with Caleb last night, helping to pick out classes for next semester because 
registration opened at midnight, midnight comes and his slot is until 7:30 AM go to bad sun. Um, start 
with one simple habit. That's that's hugely actionable info Sarah, because what most people do is they 
try to bite off too big a chunk. That's why people don't go back to the gym. Somebody works them out 
too hard and they can't walk Wendy head outdoors in a absorb the energy from the natural world. Yeah. 
Get some vitamin C. There you go. Good job. 

(15:21):

So this actionable info and you've got invitations there and in the call to action, give an example of what 
you would have them do next. Invite them to something, sign up for something, buy something. When I 
changed my eating to very healthy, I made one change at a time. It took me year, two years to stop 
using the microwave. Yeah, you do it a little bit at a time. I love that. Here's a 50% off coupon for my 14 
day. Drink your water challenge. Yay. That's a cool thing. Drink your water challenge. 
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(16:18):

That's a good call to action. Excuse me, Sarah. Um, I would add some scarcity and urgency to it, you 
know? Um, we're only taking X number of people and we close up, um, on this day. That way you're 
using scarcity and urgency. Just make sure it's real. Don't lie to people like some people do. I mean, I 
know you guys wouldn't do that, but I just wanna emphasize that. Okay. So right now you've got the 
skeleton. Enjoy the Halloween reference, um, for a great email. Now, how do you get good at doing 
email? You, you, you write 'em frequently. Okay. I've I ate, I've written thousands upon thousands upon 
thousands. 

(17:13):

And so don't expect them to all look like mine because I've been doing it for years. The actually, if you're 
just starting out, how often do you send them? I send most, every day, sometimes take Sunday off, um, 
seems to work for my community. Cuz people stick around. Um, the minimum you should do is once a 
week or else people will forget about you. So my tip is plant your corn early. No. Um, my tip is play with 
that somewhere between once a week and every day is a sweet spot for you and your niche. Play with 
it. Pay attention to the actions. People are taking and pay attention to the unsubscribes because folks, 
kids come on, people are gonna unsubscribe. And I know when you first start out, it's like somebody 
doesn't like me. No. Okay. They're just saying it may not be a good fit. Believe me. You'll get to the point 
where you unsubscribe people on by yourself on your own, cuz you don't want them around anymore. 
Um, there's lots of people out there to add. Okay. Now I am going to show you something that I've been 
using for a while. And at first I told myself, nah, I ain't going teach this one. I wanna keep this to myself, 
but I just love you guys too much. Okay. So in my emails you may have noticed something like this in our 
last. 

(18:49):

So you discovered, discovered how to blank. Okay. Period. Missed it. Good news. You can click here. And 
what you do is you, um, what you do is you, uh, hyperlink that to the previous email you sent 
<affirmative> okay. This increases your open rates. It increases the actions of people. And that link is 
right in your convert kit. Okay. Um, smart content, income.com/convert kit a is asking about optimal 
open rate for right now for you guys. I don't even wanna you to worry about that. Okay? If you get one 
open, that's good progress. Let's get some, um, experience under you. And then we'll, we'll worry about 
open rate. Okay? Now this is a great way to start out an email because it's several things. I mean, you're 
using people have paying attention to all their life from TV, right? And our last episode, Johnny went 
down to the river and um, lastly saved him. 

(20:28):

Uh, you're using something from TV that we all grew up with. You're it just makes you look like a, more 
of an authority to do this. You've got this much content. Now the other place I've been using, this is at 
the of articles on medium. The last time we got together, you discovered how to blah, blah, blah. In case 
you missed it, here's the link. And then I, and then I say, and today you're gonna discover whatever 
we're talking about that day. Okay. It gets people more eyeballs on stuff. It gets past articles, open and 
read and thus you get paid more. Um, I've got one from last month, that's still doing killer about 
repurposing. So I may use it. Um, today probably will use it today. And the one I'm working on about rep 
purpo, the last time we got together around repurposing, you discovered, and then I'll put a link to that, 
to that article. So that way they're gonna consume one of the two, maybe both of them. Okay. So just a 
little bonus tip there. Okay. So your admission, should you decide to accept it is to take this outline 
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you've created and create an email. Okay. Especially if you haven't emailed your community in a while, 
create an email, send it to, 'em see what the results are. Yeah. Okay. 

(22:11):

In a, in a new little adventure I'm doing, I started out with four email subscribers. Okay. Cause I'm gonna 
start working with people that, that have clients live by appointment are in private practice to build their 
business. So, you know, start with everybody starts with one. So start. Okay. And now it is Q and a time 
Questions about what we've shown you and what you've discovered today. 

(23:05):

Again, the best way to get good at this is to just do it like anything else, do it over and over again. Now 
I've given you tips. I've given you outlines a big part of your job. Um, I'm great. I'm glad Wendy. This is 
helpful. Um, you're really are gonna like Wednesday when we do kinda like a, a wizard overview 
tomorrow. We're working on the certainty blueprint. I think it's about building an audience. Nope. Need 
to make this challenge viable first so I can send an email. Okay. Yeah, yeah. Or Sarah, you could, um, 
send an email that says this is getting ready to launch. And if you want to be on the early bird list, click 
here and they can sign up somewhere. Um, so there's a way to do that too. Um, tomorrow we're gonna 
talk about list, building audience, building and our on our Tuesday training Wednesday, you're gonna get 
a, a big overview of all the wizards as we start back into that training. Excuse me, questions going once. 
Quest Ys going twice 3, 2, 1. We're wrapping up the questions we're wrapping up today. Glad this was 
helpful. Thank you for being a great audience now as always go use this stuff and we'll catch you next 
time in broadcast.
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